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‘ © Executive summary l

Heol-aod U 154 fa fath 3.9% JoR IaTUTd 8 | I8 Hifsag Fea
21 38-31T3h &3 (Dead-icon rate) IdTd1 & b $¥clel U derdlen
VU H & fosd fiee 30 f&a 7 e IR W AT G | T R IdTdT 8
foh TTUITH TIaT & AT thepT g31T UAT | 34T 3el W 30 fdT &bt ReéM
3.3% & | AT # Ueh fAUE YURATeoR & B IR dcis 181 TS
TR &I IR ST 8 | Al Tl 89 o e 34 fordT 3 Tet @3
HIE 7T HIR 981 39 db g] Tgadll

I8 TR FCI3IR3N, TI3TR-ah ofts 37k 9ffthg TR & fev 81 foapd
0T e 2| Hed goef 09 M TR I8 81 e et ahid! 8, ek gl |
Je! JURATSoR Gag i Ygel! d1d A Ul ®Tg0Y WIel oldl & | Sif oed el
T SATST WoldT &, dar SitddT 2l

VT U (g dotaiet dlg 7d7 VY A€l &1 T aF ol ailehl gl THIRMUY Udh
I ST b ATl SHIRM fthead 39 34T 98 H WoldT & Sl SHART Ugd I
WTAdT 21 IS ST3TAIS 78! | i Al A8 | PlIe 7T 38hA 481 | I H Uh
T3S I 96dT &1 9R3d US dl 979 I ATH oidT &1 Haol T ST HRa §
Learner Data Zone H J&dT &1 U1 GTfefaurT e&dt g1 faifadh arait
PIged 98t adl |

YRd Hel BT A 937 RBIgUY dT9TR 2| ATedl I 37TdhsT 50 B8 T HUR doid]
21 9% 2025 H Sensor Tower T 3T TechCrunch 7 BTUT | YRATT AT(A%
TR H & 94% A T ST WIedT | TgUT I fSaT 37 & T Aol 2l
JgR AT oot a-FasT 3197 3¢ 98% & UTH 9dTd 2| I 93 T 1dT 2
R -Reg RS & 37iehsT 78t &

‘ © The problem in India l

YRA B 15 T 37R 388 W &b 61.6 BIIS AT HIH Hd ¢ Ig Hiiafss
oTeR B Od 2025 P usual-status 31TdH3T &1 395 A% 23.6% IR TR
X 81 STeh! & UTH U1 fUcid el 81 HhiuRe gAdIad Ial ol THSIUH
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Gallup &7 State of the Global Workplace 2026 fRUT¢ 2025 & SeT =R &l

WIRd H UR(E SiToTHe 23% &1 G o1 37R9d 20% &1 I8 ITd arett gotT
TEl 81 HRd H T 17% SHART diereh! ol 8Teid § 81 gfHaT § IE 34% ¢l

SferoT Uf T & 16% 21 28% HRATT HHATRAT 7 el T d ddTaT|

I TWTRY TS BT 2022 TMSSATST Hed! &1 BTH BT bl 37 b 15%

T OR fhdT Ht 99T oI AT Oh-T8d aTal! fdehd aidl el 33 3R
TSIt A g1 BT ATt H ahdie US$L TEfetda o1 Joard gl 2|
gieferefact Sirdl 81 ARMe Heol ao Ad 31T §f2dT, 2015-16 9 HigEl A
&1 fearhd 10.6% SdTs | SHTaTHR T a3 13.7% & B 15 HIUS ATl bl

STl ATfeV &t | T HAR 1T 84.5% & |

Y 3Tfcpe A Tt a&ER &1 TUI3TR3N Y Wie Thdl §, 98 I8 78! 2l
SHIRMANY forelfAh T&t 21 T SHIRMAS fSead WumH 21 37 o & feiw o

e T Foe TATI | ST TATI | TR TATUH |

Deloitte b 2025 Ef3T e, Tl Gen Z 37R Millennial Survey T &1 33%
Gen Z 31R 29% AT 7 el J oI HRIT &8 IT S941 B Igd ol o
VAT H&qT 3 31, 370 36% Gen Z 31R 39% AT ¥ el A1t 30
T 927 21 8| HTH A3 3G el &1 I8 S1T T Ueb (T 2

HUALT 3 STard VT & faaT | Ureetig- 31T d eirg & feam | «fm Jise &
&7 | STAHTA UdedT IgaT 21 HIRd § 952 gudt RV 319 i Hr3afaiT o

Il Uh 37 & 3&dt &1 e SITT-UgamT 81 ol € $&cicl 9gd | GAR

HE 2| §9TR B IR AR 31T 3715 |

g TATeT Ig A8 foh HRd T doTel1aT dTfeq AT A8 | ! AaTel I8 & fob 37T
DI dRIepT 37 T deb Ygadl & IT Al foidb ITd oiid Ugel 4 2|

Table 1. India at work, against the numbers that usually sit in a benefits deck

Metric India figure Comparator Source

Workforce aged 15+ 61.6 crore (2025, usual Regular-wage share 23.6% PLFS 2025/ PIB, 27
status) Mar 2026

Employees engaged 23% Global 20% Gallup SOGW 2026

(2025 data)

Employees thriving 17% Global 34%; South Asia16%  Gallup SOGW 2026

Daily stress (yesterday) 28% South Asia 30%; global 40%  Gallup SOGW 2026

Working-age adults with a mental- — 15% at any point in time WHO guidelines, 2022

health condition

emotionapp.in/research/meet-them-where-the-thumb-is
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Metric India figure Comparator Source

Current mental morbidity 10.6% Lifetime 13.7%; ~150 million ~ NMHS 2015-16

(population) needing care

Care gap 84.5% — Gautham et al., 2020 /
NMHS

Gen Z / millennial job-linked stress  36% / 39% of those Global Gen Z 35%; global Deloitte India 2025

(India) already stressed millennial 33%

Mental-health app 15-day — Median 3.9% Baumel et al.,, 2019

retention

WhatsApp daily app-open, India 94% of MAU (Nov 2025)  WhatsApp Business users Sensor Tower via
67% daily TechCrunch

IE ¢dof 3R IR AT & fAIU &1 &1 I8 ¢ 39 9ol o oIl & ford 61.6
IS Uge A B B

Why current approaches fail:
mental health app retention

JASTSTT VT HioleT g9 fadhdT €1 SEdHTeT & df HT Ig Torh? & SITdT 2l

O 3 o I15dT 9T feadr 21 ST3Tag | 3Th13e dAT137 | T1fefthahT avl
3ITASITET I@H B | I BT SAchT AT | TG WAl | TS ol bl | bl
o3 3113771

W HeH T AN eIHd 2l

Baumel 3TRR ATfR—IT 7 93 Hed-goe VT &I 37l STAHTA o | HifsaT
S%eiel 1 g 3| 351 goR & A8 YBT b S3Td HaT o'l | 3814 fearsd &1
HTH ATUT| &9 0 R VG WTed dledl H & & 1 IR 73T 3199 69.4% &7
G715 W 3.9% | f&7 30 WR 3.3% | STl 31 dTodl B & fopdt Ht fea 0
WleT aTed] ol Hifsgq 88T 4.0% 8T |

TE SITTeT § Heol goef V9 SR €1 I graed bl 37ichel el 2l grded A3H
foad 81 98l 99 fietd &1 RATES 377dT €1 Wicdl-379 &rdTl & Torous 3iR
arferal 3 f3UTAa e1efor aTel TTEHIA UU & 18 RCT Siig | RCT Ut st @
fSTaH o7l &1 ekt ol dRE &l U | Siel SirdT &l 3,336 & 3| 39 gl &

emotionapp.in/research/meet-them-where-the-thumb-is 5/15
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37e? Y UoTS STU3TI3C 26.2% I&T| UfseT b ST ERA TR IE 47.8% &
T | S8 &t Hisdes U 313113 Tel | Tu § 1 HIf4eRm & Wl ger| g
T BT 3Tl 38k g1 Al adT|

Linardon 3TR ATfe 3 91 § 176 RCT SiisT | VU fS0fda a1 Ursirare! oferon
QR | 378 T AT 378 BIeT AT | fEUfHd ofefunl ©¥ Hedges’ g 0.28 Y&l
Hedges g 317 fohd-T 931 €, $HHT AT9 2| SR8 es Ureliad! W1 0.26 I&T|
I AR Tt & 3RE u=l § 38| R=g3rad M) & 787 | eIt § S 3RR €, 98
& IR R VT ©1E gob o7l ddb Al JgddT |

U &R Ugadl T8y wilch 81 HHART Pl felfFeT get uedt 81 & IaT <Mfev|
QRIFRA ST Ut 81 UTHds ITg 3T USdl & | AN oA dTe] diAT UsdT
21 97¢ § It fCfthhRr §c 81 SITdT 81 S¥hotd W1 We SirdT g1 AW BI
a7l 8% We SI1d 21 IRTH Wi We SITd 2 | {97 37R it ol iRt 21 SameTeR
eSO 377GH & 37Td 81 HUR T SATST A SATST Ueh 3R SfaT | SHIRMAVY
Pedl ol Sed dd B ald! & ofd 3419 fooT & qGd YT o HTYT H 41 b |

O3 AefThahA AT Tl 81 ST VT 3iHdIfeT YR &< 7T, 98 379 §ch
37oTc & CHIAT 21 7SIt & eahrdT &1 Bifedl 7u & Thrdl 81 defeilg
Tfeftha[ Udh 31R oTed ool 97 SfTdT 2| I8 Hfaed 78t 81 98 MR 2|
HHART THSICR HIH HdT 2| §of 8¢ R odl &1 378 I8 ofdT &l 8-
38R &R Tt I ofH o &

ST SHTCR 37d & JU aTell 37d §R7 & | <38 dotdT I8al ol SRETS
“IfoRes gor” fiAdT I8ar 8| HTa3TR 3N darel sardr I&dT & | 37TaT araq
&t 31TdT |

2T 3 UT2Y ! Tl SaTdl | $e3dcd Ui (s $H ol ol 311U 3¢ 3l fad
Thdl 21 ContactMonkey & 2026 Se3dd1-sH ol sIHTH | 3119d 3799 76%
TET1 2.55 WA A SATET hUA | olfchd Wt I I AT 8| HThfcTT $He ol
3119 Ie BT 17 S&dT €1 Apple Mail Privacy Protection &g B4 378! bl
BT Sdl & | TAUHUH HI 78T SaTdr | 3718 Hisdel YRT &1 AehdT & | TR &1
ST T 37Ted A8 21 Ah-U8 HIURe ST 37 U8 Al o &1 A
STt 81 91d dds Aok ¢ 7 T &l |

37151 T Wb HHART T Hedl & fob A8 o8 3137 | HHART & UTd I Tged
TJeI
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‘ € The emotional-fitness model applied l

YRd H HTH B 9T 61.6 HAS AT E |

SHIRMUYT SHIRM fPheAd ot 3 oidl & S T Teh folwe bl i 21 Uh
HaHC | T 3111 STERTAT 311 &1 HIfe & &t e g elrdap |

ATEC b 3ATaTel Yigare ohi 3TTaTel &1 Ueb <ol T | Ueh 3 ol | ol Achg | 34
oITE & YT 21 ATH dTel dih & | 39 TR ThdT a1 19 8| Uel F 8! |
RAfHAT dd AT 81T & oid b~ Wol fadT STV | 19 3T HTd a9 el &ldT &
I AT T H 917 of | IRTh HTI-ArT 1 Gt g T AHTeT HT &HdT &
AT TeAdt & | TaT ATYA BT dAlfoldh & | Tgt DI BT Aol gl

RTEA-The fefladt 30 ot Tt & el 3TeT Teat & ookt 31 1 @R
AR 78T | DI 74T UTHds 78T | BIg AT Mg &l fofd ToR3iere fohar
ST | HHART 31Te-34 Hal & | HisT 34T 98 H 37d1 & Sl ag URaR A §1d
3 @Ierdl 8| URATSoR A §7d i Wietdl 2| 483 & §Td i Wieidl ol
Ueh HAST H U 3U &dT 81 aTgd I dal 39 34 &Il ddb of SiTdl & off feiaq
T SATST STt Arad &l feet 3R 3l ded 81 dagd MR HINTU Idh
2

5 T Uh U3ITE I 96T &1 98 9 S ATl a9 HdT & | I8 3T HIST hr
ATeTdT & ST S9T9 7 STAHTA &l | 37T hTH BIel I9dT 2l STe 98 &I ed19
TV, ST HId &1 &ATH oidT & | SId-3713¢ Wisae ol ATH dToll HIS &1 gt
I | SATST HIT &l dT TRATS98 TThRAd | TWehiH 3917 & a1 dedl &l T8
&t edl foh dedic fa (b ¢

ST T dhee HIRA H Learner Data Zone H IgdT 8| I8 UISde &l Haall 2l
g S1dT &l fh Digital Personal Data Protection Act, 2023 & ScT 4Tl
grefl AT Bl & Raple HRA H a4 Bl Holeql Hdl 2| HIH dd 5T ol H
STerdar T8l | BT TeH d HITdT 2| Hehalg ol TIHT AITTAT & | Fifed FidT 21
dopfotic deTslTg™ UIUTH FIeh3t & AT SiTs A1 Ueh | T&t SAT Sff HebdT | AT
2 eV | PHART BIS Thdl 2| BisH & folv 31seid ! arfev| Fifeh
$© AdRH s&lcl g3 &l el |
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THCWHH & TTe adTfordl f8%ed IS0 9001 37X IS0 13485 W FAT &1 I
FATfolcl-HAolhc &ss ¢ | Ig Srdl Ag! fob WIUTH Hfschd f3drsd &1 I8
fareifdeh T SiiTg HY 981 oidT |

Head 3fRR aTferiY &t 2013 AeT-TATIAIT 19 RCT W 21 13 2201 & cRe-
HAST YIUTH &1 Ped 3R Cohen’s d = 0.329 8T | THAATSSIRM A 317X d8T
T | Tedt a1 Sead! Hael IR A fthars 30 & &RTaT| #89T & HWR 3R
TR ST A FtolT TarhT S8R el €371 @TgVY &l & foiv dadh Blel 31k
HTH T 21 ST BleT TG | TTel 3G | doe dTes:y &l Ffoed 7d gqsi |

HTSeT Ueb ofTS H | Il FTgUU 21 $hTs Uh 3 81 HId I § 81 $AT Uh
Pl g &1 'S¢l HIRd H T&dT 2|

@ Channel comparison

& ol ot b SRTR &l 1 Il i1 R 39 ob SRIR &l & | W9 a7
TS & TR Tel 8| SATETR JASTET o1 37 IR} B “gierie” 7 iR
et 81 QT el & aTfEv |

Table 2. App vs WhatsApp vs email vs LMS

Native wellbeing

Dimension app WhatsApp thread Work email LMS
Reach in Only people who Already on more than 500  Strong for desk staff with a live Assigned learners
India download, store million Indian phones inbox; weak for deskless and with a login

the binary and (long-cited figure for Meta’s shared-phone households

finish onboarding  largest market)

Daily open Median 4.0% of 94% of Indian WhatsApp Internal employee email: 76% Sessions when a
installers open ona MAU opened the app daily average open (ContactMonkey course is assigned;
given day (Baumel in Nov 2025 (Sensor Tower 2026, 255,000+ campaigns). not a daily habit
etal, 2019, 93 via TechCrunch). Separate Marketing email: about 31%
mental-health fact: vendor blogs claim campaign open on Klaviyo’s 2026
apps) ~98% Business-message  all-industry set; Apple MPP

open rates inflates many published figures

Retention / Median 15-day The channel is already An open is not a practice. Course completion

habit retention 3.9%; 30- habitual. Programme Wellbeing mailers rarely become a is not a daily habit.
day 3.3% (Baumel retention is reply and rep daily rep Self-paced
et al.,, 2019) rate, not a second install modules often stall

after the first login

emotionapp.in/research/meet-them-where-the-thumb-is 8/15
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Native wellbeing
Dimension app WhatsApp thread Work email LMS

Language  Usually English plus Voice notes plus in-thread  English-heavy in corporate India;  English-heavy

one other copy; EmotionApp: two poor for voice and low-literacy modules
mother tongues live, 23 in  deskless staff
the brew
Privacy Often aforeign Message content held in an Lives in the employer’s mail HRIS-linked;
SaaS tenant; extra  India-resident Learner Data tenant; easy to over-share supervisors can
device permissions Zone; DPDP notice and see completions

consent apply. Business
API is not the same as
personal end-to-end chat

Cost Licence + store Per delivered template on ~ Cheap per send; expensive per Platform licence +
listing + re- Meta’s India rate card; no completed behaviour content build +
engagement spend download campaign admin time

againsta 3.9% 15-
day retention

9 & A SF gragtfaar el

Ugatt | 94% T 3TThsT &Tg0Y VY Wletd &l 2| Sensor Tower o ATUT|
TechCrunch ¥ 7deR 2025 & T BTUT | TR §3&T T HRAT-377hsT 21 TRR-
R ergel el 81 T JdTdl & HRATT fohdAT aR &Tg0Y Wleid & | I8 Tal
§dTdT foh SHIRMAS fheAd U fhadT a1 TR &rdT &

GERT | de AT H ST 98% faod-HeT 31U 3¢ 37TdT &, 98 deX &1 SraT 2|
30 1S el T Hef8 Uol 78t ol WeR-Reg IR 78 81 $8 foemg-arda
WATSSR hE I @ fop ATT T 18 3¢ 19 3T 21 98% 3R 3.9% Udh a1
HHd @1 | I U S R T 2

qetAT O3 T Bl 1 STt JeTalS TITH ST3elis 4 [ aidl &, 98 UTsd &
Told % & B &ldl & | STl WIUTH 38T 218 & B ardT & foldl 341 Uged &
GTAdT 8, 98 T8 % 4 LB el 2

€ Measurement

3TTR 3RAE1E faoifep ITE ST o, T 3RETE TeAd 2|
SHIRMAUY T HUAT & IR ol Radr 2|
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Rep counts. 38 g9 foodd IR TH offl | 39 X1 HaHe g1 Aol g311 Jb-7|
ATH ST HTd | Fodl Ahs T 13- | TgdT g3 4RI e |

Streaks. Udh 3479 IT ¢ 7 fohdA & oIMTdR Hfeed &l | Tidh 3TTed &l
dohd &1 IoT7d THR Tl 21

Emotional-vocabulary breadth. 0 7 fooda 37eTT HTd-:leg S&EAHTA fhU |
g fohd ATH | ST Tt “Step” IT “FH” g Ahdl &, 3! gl udal ¢l
il Tdig, €2, IT8d AT TTd ATH of Hehdl g, 3ddh! gt digt g1 diere Y W ddrg
SITdT 81 RIS Learner Data Zone H 3&d &1

Participation. fopd 3iTe-37 fHaT| HIF 98 & 81 fhga e | UTfefaueE
HAST BT 1Y g1 fhieR T TdieTm T8 &1

HUAT T STl 21 EH & 3¢ | foIea gfe & ¢ | HTYT e | & 8 Ufded
IR 1 o | AT a1 HHT Tl Sdl | HAST b1 CaRe | argd Aic | Tt
TTH F ST HTT | PTe Wios Sif a1 dTé T | HAoR EIF &l Ufdrd
SEdT 21 UTsdc aTed Tgl eddrl

g {HT Uisae & | Tet SISt o1 3 MY 81 Ak &t HIHT &l Hdoid &
HUAT 7 A te T FfFeq AT | 79 H1 WISed A8t 7Tl | SeT HfAHTSeIRA &l
HAcd ¢ SASTS dal 39 fSrfeht TIiTH P 9ievd g1 RERM Aol T Adaid &
RT3T EHRAT & fA T el Y&dT | fa% SafeiT T8t fh el hlg TATferee e

Torous 3R ATRIAT 7 @1 | FATT ol Wigdas 31k T H g2 AIfACRIT grael
STU313C & ! Y&l | Fad I gl b 31R 37T foiarit hgl il | dedh I8
2 foh o0 39T F §¢ T | GoR 3701 Hfaed SF | IRk &l T ok & 2
HYAT BT 32AETE WIUTH FT 2

Y31t STadid $3-3Mgeh &3 A B &l | WA VY TR | 77 I9el TR &R &R
Ufehed GolR ol oTITTd & R[H &1 | 37 Bies bl AT folte A LB &l Sil byt ol
g 3@ | 3R AR 39 Hieg BT ATH 7 of folg @ ¥ 3ABR &l &, dl
AteT 1 € A& | et M8 2
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€D Implementation

Table 3. Ninety-day plan

90 & &1 T a1 oiaT & fob 15 e 31k 30 feq o1 &% fe@ S| gd4T

Bler ¢ fob WTTI3IR3N 8 Ht 2 Hh | UTeIe i 3l Udh faol~d e |
200 ¥ 500 AT | Ugel & RTgUT TR | S THAST ol Ueh deR@139 SIF | Ugadl
2 oIS B & U &1 34T FRI%e [T doi ei'Tal 2l

Week Owner Action Metric

1 CHRO + Legal Confirm DPDP notice, opt-in wording, purpose limitation Signed notice; DPIA-lite
and India-resident processing. Name the Data Fiduciary. checklist complete; Tele-
Write the legal-boundary line into every footer. MANAS 14416 in the template

1-2 HR-tech / IT Provision an official WhatsApp Business number. Request ~ Number live; quality rating
the official-business badge. Do not run a parallel app-store  held
push.

2 Internalcomms  Brief people-managers in 90 seconds: this is emotional >80% of people-managers
fitness, not a clinic; opt-in is optional; crisis line is Tele- briefed
MANAS 14416.

3 Benefits lead Invite the pilot cohort. Opt-in via an existing WhatsApp Opt-in rate; share of invited
number or an SMS-to-WhatsApp start. Record language staff with a working WhatsApp
mix. number

3-4 EmotionApp + First 14 daily reps live. One rep per message. Voice-note Day-7 reply / completed-rep
programme option on. Hindi and English on. Human-escalation path rate
owner documented.

5-8 Programme Keep the daily cadence. Vary frequency for people who go  Day-15 participation; share
owner + quiet (Head et al., 2013: varying frequency beat a fixed with a streak of >3 days
EmotionApp drip). AI coach in the thread; human hand-off tested with a

scripted case.

9-10 People analytics  Dashboard live: reps, streaks, vocabulary breadth, Share of cohort with >8
participation. No clinical fields. Manager view is a team completed reps; fields present
percentage. vs fields refused

11-12 CHRO +CFO Decision pack. Cost per weekly-active user versus the last ~ 90-day participation; cost per
app contract. Dead-icon rate of any incumbent wellbeing completing user; go / no-go
app. Employee-forum or works-council note.

13 Comms + HRBP  If go: expand to the next two business units with the same Leadership sign-off; wave-two

opt-in copy. If no-go: stop and keep the consent record.

opt-in

I AN A Aol FHaH et iR forte T SITeT WITH &9Td ol
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31Te-3 Bl SIS WIH &l fch-didd Hd 911377 | Jhfcdd dols 18T Jgafd
HEIEREARGER]

A%t “Ifoeed GoR” Ad JdT31T1 G2 3T 9dT311 | €9 | Ufared i o137 |

“STT QY UG hd & 39 el GaRT U Hd Slis! | UTIeic & Uged &l {4 a8 7
el 3MTEdHAT B Sff fHeIdl 21 33-378hA ! fedehd dile 31TdT 21

One-page checklist the
reader can run this week

28 TUic 3T | 37Telt Y37l HIET & Ugel [RT Wb W TeA13i |

1. Q1 I8 U & Ul 90 &7 & 318l 3197 el | ISTeed Ioi
el | $5-3MMgh &2 TAPBTT | SETod €311, 30 f&T | A&t e

2. 15 f& 37k 30 fa7 & 37uT 3¢ fokal | 92 7 2 dY gt Siad &
3. fiAT fopd Tl 7 3iFaET [ 78 &F | I8 TI-eR ol 2|

4. T HISTeT Cof fard T HTTS &< H STl 2| haredT TR bl HTT &
TAAT3M | TR el bl HTST & THEAT3I | R T gl bt HIWT & THersi|

5. ¢iTTeT & Y81 | fUsel ATet BT detalaT 3iTe-34 Siulstul Aerfd ogxdr & I
TET | Hehdg 37R aTudt AT% feit &l |

6. I8! HIST &bl dhec dhal Jadl ol Stard faeit ard fEwiee &l dl ferd ol |

7. T8 HUAT SRAETS o7 o AhdT 8| 3R Tt & HIG aTell a1y e,
AT U8t € ge geht |

8. HIS[GT l~cde Pl HhIAd & 9 Ufded ok R a3l | &R Ay IR
R AFEl |
9. UFHT B & HHART aTel U5 W A T-ATIH 14416 2l

10. 200-500 &7l bt Uh faoTd GfAc AT | o Hahg bl AR s feial |
VI-TER U Hd g &1 |

11. BRdT 12 T fobed Hiddh 89T 1 4 gl dd 31 | feHT fobed Hfddh dT
qTgele i ¢l

12. SiT% H ST ATSH STl | T€ TIUTH ST Ed, Sedlol I7 34T 78t adT|
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ST HT3TR 3N 39 9RE Ufthdl & S1dTd 39 g%d < ¢, dg “Ufded[” aTol
SRASTS T SITST SATHaT el

© FAQ

Why do wellbeing apps die on the phone?
I 93 Heal-geel YT IR 15 7 ot 7ifzaT R 3.9% &

(Baumel et al., 2019) | 3TTga I&dT &1 37Ted gl T&dT | S I7eT 34T
U8 A WIoAdT &, T&ail ofich del ¢ aid! ¢l

@) What is a dead-icon rate, and can I measure it on what we
already bought?

23-31T2h &Y 31 STl dalaie!l VT ol T2 & Sif fUeet 30 e
H gl Goll Baumel & U7 4 30 &7 1 RS 3.3% ddT8 | 214

35X A 30 faT & 3NUT HIM | 377R § ST Vo, dl 91T FeR g &
g 2l

Is WhatsApp’s 98 per cent open rate proven?
TET | 3T BIAdT oo HAST ol de? aral g1 UTeR-Reg 31T

et | ST AT TAT: TdeR 2025 H RTg0Y & HRd T AT gok H &
94% 9 VY 5T WIdAT (Sensor Tower, via TechCrunch) | I &1 9a7
37T dTeRT H 3] |

@D What will my dashboard show — and hide?

Y 13| Th | Y-S &t disTs | ITfefauRM | 39 &1 e T8t |
fadt AT A 987 HTg 98T | T b WIged oidT ThIR T8l | MRA & 61.6

IS BTH B3 dTel Tl IR (PLFS 2025) THIH &l 318 G 9 2
HESGIEEEL
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@D Does this replace clinical care, and how fast can we pilot?

TET | SHIRMTY AT9-faFifTehel BT 8| T8 STAITAT, SolTol T SRYT
Tl SdT | Hahe ! dATed ¢oll-HTAd 14416 &1 200-500 @I T IfAe
IR B § oI13d & Tebd! & | o7l 89T &7 B 9gHfd fei@ 1 RCT &
37e? ft eIt STU3TT3E 26.2% IAdT & (Torous et al., 2020) |
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s » IR A 3. 31qeT AT, Hag o ATsfohdTicee 31k ¢8 Relag wid
3T, 37deT 31T Hag o ATsfohdTicie 3R ¢ Rolog I & | 98 SHIRMNY & folU faidd & | I8
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qifoifca-ATgdhiaiiofl diieh! ol A SIT Th dTed 3191 &b U ST & | HTRdTd WA 88 3191
HTST B T IR Oobd ¢ | 39 YTUTH | dg STauId, SoiTel a7 R4t 78T ad|

FATeT $4 & Aswani A. Meet Them Where the Thumb Is. EmotionApp White Paper 6 (Hindi edition).
Mumbai: Tranquilo Meditek Sytems Private Limited; 2026.
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3193e 3R 379SC 22 September 2026

4 '
SHRMAVY U AT-fFeAfhed SHIRMAA fthead BT WehH 3TTR 39 QR H €, aY foet T
218 TR YfFeg, afil 3R PIRTH IR T 81 I8 2R, 3T, UIhMA I AT Tele-MANAS (14416) TR
STIITEA a7 Hfehel GoiTg 781 21 ITd B
© 2026 Tranquilo Meditek Sytems Private Limited, Mumbai
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